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Remember - Shared Audio:
* Share comments, questions, jokes...
e State your name when asking a question
* Mute out background noise and music *6
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Please share:

e Your name
* What topic(s) are of particular interest?
 What version of LM are you using?
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You will be able to:

Track mailings and segment based on the
tracking

Use MailStream optimization for deliverability
Prevent mailing fatigue
Use surveys to engage and interact

Design a Refer-A-Friend form to grow your list
organically

Customize your message with Conditional
Content
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Tracking & Segmentation
MailStreaming

Recipient Limits

Surveys

Refer-a-Friend
Conditional Content
Q&A




Tracking & Segmentation

* Tracking & Segmentation
* MalilStreaming

* Recipient Limits

* Surveys

* Refer-a-Friend

* Conditional Content

e Q&A




How successful are my
mailings?

1. Delivery Tracking

2. Opens Tracking

3. Clickthrough Tracking
4. Actions Tracking




Who got the message?

To view report:
Reports: Tracking Statistics

i‘ Repaorts : Mailings : Tracking Statistics : Tracking Summary: Sends, Opens & Clickthroughs (All Mailings) =y @ &
Mailing type From To
Al [ 2006-11-11 2007-05-11 Elr] o
Yyyy-mm-dd Yyyy-mm-dd

Showing data for "AI" mailings from 2008-11-11 to 2007-05-1
D - Mailing Name Open% CT# CT% cs# CS% Created
129446 SFT Deals - 93% 2007-04-16
128445 SFT Deals - 2007-04-0%
125444 SFT Deals - 2007-04-02
128443 SFT Deals - W 2007-03-26
129442 SFT Dealz 2007-02-19
129441 SFT Dealz 2007-02-12
128440 SF 55 51 92% 2007-03-05
129439 SFT Deals - 54 45 83% 2007-02-26
128438 SFT Deals - W 51 45 2007-02-1%
128437 SFTD 3 44 42 2007-02-12
128436 SFT Deal 2 50 45 2007-02-05
128435 SFT Deals k1 40 7 82% 2007-01-29
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Engagement is done
automatically every
time the mailing is
sent out, you’ll know

* Who received the
mailing
e Who failed to

receive it




fiew Mailing

i Reports : Mailings : View Mailing

Yiew Message

Total recipients:

Successfully sent:

Active:

Not attempted:

1 attempt:

2 attempts:

Transient failures:

Permanent failures:

Tracked opens:

Tracked click throughs:

Tracked click streams:

Segment:

Mail Stream:

CSVY File Report:

XML File Report:

Message Source

2,503

i.788

10

154

540

(=]

all of Im10pn

Recipients Log

Wiew Recipient Details |
Wiew Successful |
Wiewe Achive |

View Mot Atternpted |

Mail Queue

Yiew All Rejection Messages

Wiew Tramsiant Failures

Yiewe All Rejection Messages

Wiew Permanent Failures

[ create Clickstream Tag ]
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Drill down to see

Recipient:”
Transient failures
Permanent

fallures
Other tracking
Info




Mailing Overview

W Reports : Mailings : Mailing Overview

Mailing type Mailing/Campaign VI eW n I n e
X v

Mailing: SFT Deals - Week 12 Quicklinks

- -
Subject Type: list Tracking Summary d I S t I n ' t
Sent: 2008-06-06 14:06:00 Il of

Segments: View Mailing
Completed: 2008-08-06 14:06:00 Im10zales
Campaign

View Opens

~— | categorizations'

Delivery Results Delivery ns Clickthroughs Conversion Pipeline

Total recipientz: 68 Unigue 25 (38.2%) Unigue

5 ful opens: clickthroughs: -
uccessfu 76.5%)
Sends: otal opens: 35 Total 1 Mailed, 68

Soft Bounces: | T | (10.3%) clickthroughs:

Technical
) 2 (29%) m
Failures: Clickstreams Received, 5

Uncategorized .
g. (0.0%} Unique page
Failures: hits:

Inwvalid Users: (4.4%)

Total page hite:
content Biocks: [l 2.9%)

Mailstream (2.9%) embership Changes  Purchases
Blocks:

Subscribes: 0 (0.0%) Purchazes: 4 (5.9%)
End U
nd Uacr 0 (0.0%)

complaints; subscribes: 0 (0.0%) Unitz =old: 8
Recipient: Rewenue: 3300
ECIE.IE.H ® 0 (0.0%)
remaining:
Export
URL Unigue Total CSV File Report: @

http sftravel com/dealz html » (7. 3 URL CSV File Report: @

: w sfiravel.comhome. him (7. ] XML File Report, ELZN
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Members who are undeliverable over time are
put into “held” status
Number of bounces determined by
Utilities: List Settings: Automatic
Maintenance: Error Mail: Bounce Limit

* |nvalid users go on hold immediately
server wide

* Held members may be removed
automatically

* Content problems never go on hold




W Reports : Mailings : Tracking Statistics : Tracking Summary: Sends, Opens & Clickthroughs (all Mailings)

Wailing type From To
All | 2006-11-11 'l 2007-05-11

Yyyy-mm-dd Yyyy-mm-td
Showing data for 'Al mailings from 2006-11-11 to 2007-05-11.

D = Mailing Name
129446 SFT Deals - Week 12
128445 SFT Deals - Week 11
129444 SFT Deals - Week 10
120443 SFT Deals - Week &
129442 SFT Deals - Wieek &
129441 SFT Deals - Vieek T

129440 SFT Deals - Week 6 55 51
129439 SFT Deals - Week 5 54 45
129438 SFT Deals - Week 4 3 46
129437 SFT Deals - Week 3 44 42
129436 SFT Deals - Week 2 20 45
129435 SFT Deals - Week 1 40 a7

To view report:

Reports: Tracking Summary

It’s turned on by
default
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= Mailings : New Mailing L2

Meszage Recipients Tracking Deliverability Schedule Internationalization

Detect HTML
capability:

o | Wisw Current Totals |

Track all URL=:

NoWeart of a campaign

: Save || Sawve and Test || Cancel |

Find this setting in the mailing area

 Enabled when creating a mailing

e Automatically turns text message
Into multipart

 Enables forward tracking
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How does it works? ' A

* Inserts tracking tab into mailing:
%%detect both%%

e ListManager inserts invisible gif
with mailing, recipient info.

<IMG SRC="http://emails.example.com/1.gif"
WIDTH=1 HEIGHT=1>
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How they are recorded.:

* When recipient opens message
with HTML images enabled
= open

* When a recipient clicks on a
Clickthrough tracking link
= open




* If an openis detected withan | | X
invisible gif G
= HTML capable. .

* If an open is detected for e
more than one computer =
= a forward

How it’s recorded: [} e \
J :
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Opens are good for
trends

* [False + = preview pane

 False - = Iimage
suppression




W Reports : Mailings : View Opens

Event Time » Email Address

2008-06-13 12:22:00 YouEyou. com
2008-06-13 11:14:00 YOUEDyou. com
2008-06-13 11:11:00 YouEyou. com

FNNg nEs 47 44 -0b-0n viinnasharmrsw @ herie ~am

See details on who opened the
message and segment out

Wfalaria lanas Harrear
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Bt oighs = Forwards

(AN Mallings Reports and charts analyzing who iz forwarding
Crverview fable showing chck-throughs, opens or your masings, and how much

click-streams 4 Ungubscribe

Mumber of membars who hive unsubscribed per

W Lpens
Reports and charts analyzing your open rates miasding

0 Sumenaery; Cumilatne Sends, Dpens &

Mumber of recipients successiully sent 1o, opens,
chckihroughs for & maiing

Total opens = all opens registered
Unique opens = one open registered per recipient

Estimated opens = percentage of those who are
known to have HTML capability who opened this

message is applied to the entire list, regardless of
HTML status




Mailing type From
[ ] 2006-11-11
Yyyy-mm-dd

W Reports : Mailings : Tracking Statistics : Tracking Summary: Sends, Opens & Clickthroughs (Al Mailings)

To
v| 2007-05-11

Yy¥y-mm-dd

Showing data for "All mailings from 2006-11-11 to 2007-05-11.

D «
128445
128445
128444
128443
128442
128441
128440
128439
128438
128437
128436
128435

SFT Deals - Week 12
SFT Deals - Week 11
SFT Deals - Week 10
SFT Deals - Week §
SFT Deals - Week &
SFT Deals - Week 7
SFT Deals - Week 6
SFT Deals - Week 5
SFT Deals - Week 4
SFT Deals - Week 3
SFT Deals - Week 2
SFT Deals - Week 1

Sent#

86

&3

63

65

64

59

55 51
54 45
51 45
44 4z
50 45
41 v

To view report:

Reports: Tracking Summary

It’s turned on by

default
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How Clickthrough Tracking works:
e Uses aredirect

 ListManager makes a unigque
clickthrough URL for each recipient:

http://emails.example.com/t/43/94/2/0/

* It's simple to make clicks on text or
Images In your message trackable.

All URL's
Clickable Text
Clickable Image
Undisguised URL

=




=] Mailings : Mew Mailing

Message Recipients | Tracking | Deliverability Schedule Internationalization

ens: (#) yes () no

Detect HTML

@',res Ono | Wiew Current Totals |

Not part of a campaign

: Save || Sawe and Test || Cancel |

Mailing enabled in the tracking tab

List enabled at:
Utilities: List Settings: Web Created Content

Inserts a tracking merge:
%%track [subst {http://example.com/}]%%




Track a single URL from
the content area




In text messages, clickthrough URLs will
show your server’s domain.

Example:
http://demo.example.com/t/153/18/2/0/
may actually go to:

http://www.lyris.com




Gl Content : Insest URL

Click able Text | Image

Clickabie text:

Destination LRL:

{optional) URL
Harve:

{optional) URL
Report Grouwp:

In HTML Messages, make an HTML
clickthrough link by selecting
Clickable Text tab ...




... Or make an image clickable in HTML by
selecting Clickable Image tab
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To identify a
unique link in
T e———— I LT [e] A TR o]V
can specify:

Clickable Text Trarge LIRL

Destination URL:

 URL name

 URL report
group

Formatting without a wizard:

%%track http://www.example.com -name “home” —group “top” %%




i Reports : Malings : Yiew Clickthrough Tracking

| Chart

Event Time - TCPAP Emeall Address LiRL UL Mame
2006-05-01 010200 3.23762101 bickel 10@madeater lyris net hitp: fhorwee sfiravel comidesls html sideals
2006-05-0r1 0 - 06300 2T 6240 bickelt 1 iEsmadeater hyris net hitp! erwre sfiravel comboms himl - sfhome
2006-05-01 00800 M23T 62400 beckell 10 madeatar hyris net hittp: ey Sfiravel comd =imain
2006-04-30 Z2-46:00 138111163 214 danderS083328madeater malzhiald com HitpMeower sfiravel comidests hitml sideals:
2006-04-30 194500 13311213843 BHARPOLDESO@@maileater hyrts com Fitp: fhweaney 5 fravel comiboms hbml Sihome
20060430 194500 13941213843 BHARPOLDSSS@malleater lyriz com it Meewe 2 firavel comi sfmain
2006-04-30 154700 13911213843 BHARPOLDESSA{@madesater hris com hitp: ihwearee 2 firavel comideats hitml sideals
2006-04-30 18:51:00 1837150160 -afock31 Sdmaleater hris.com hitp evwrer s Bravel comideats himi sideals
2006-04-30 05 44:00 126202185118 chickinsawB2Gmadanter yriznet bt Efvrwrer sTiravel comidests himl
2006-04-30 03 44:00 128202185119 chickinsawE2aipmalester hris net Hitp Shvewie S firavel comuboene hitml
2006-04-30 09.35:00 3099181 48 claudyba3eEmaieater shelly Com It ey afiravel cimulseme bl
2006-04-30 02 37:00 3099181 48 claudyba3tEbmaealer shelby Com Mitp: wewe =firavel comidesds himl

See who clicked on a specific URL
and segment out




Mailing type From To
All 2006-11-11 v| 2007-05-11

W Reports : Mailings : Tracking Statistics : Tracking Summary: Sends, Opens & Clickthroughs (Al Mailings)

Yyyy-mm-dd VYYy-mm-od
Showing data for "Al" mailings from 2008-11-11 to 2007-05-11.

D ~ Mailing Name Sent# Open#

128446 SFT Deals - Week 12 &6 62

129445 SFT Deals - Week 11 63 =7

129444 SFT Deals - Week 10 63 59

128443 SFT Deals - Week 8 85 cg 3407 25
128442 SFT Deals - Week 8 64 55 a5 4
128441 SFT Deals - Week 7 ) 51 236% 26
129440 SFT Deals - Week & 55 51 92% 34
129439 SFT Deals - Vieek 5 54 45 33% 25
128438 SFT Deals - Week 4 51 48 90% 31
128437 SFT Deals - Vieek 3 44 42 95% 28
129436 SFT Deals - Week 2 50 48 9% 24
129435 SFT Deals - Week 1 40 37 92% 23

Created

2007-04-16
2007-04-08
2007-04-02
2007-03-26

20072
2007-03-05
2007-02-25
2007-02-19
2007-02-12
2007-02-05
2007-01-29

To view report:
Reports: Tracking Summary

See how
many and
what Web
Site pages
members

have

visited




Hamie this Tag:

Clickstream tracking monitors whether a page is viewed AFTER a
clickthrough

« Clickthrough passes a cookie to the clicker

» Uses clickstream tags (invisible gifs)

« Create tags in Utilities: Other: Action Tags: Clickstream Tag

* Insert tags directly into HTML code of web pages you want to track




i Reports : Web Ske

& Compare Tracked Paces 2 Track a Page
Hioe your fracked web pages compare to each How & Specific web page is being sesn
other & Track a Mafing

b Total Web Ske Weh site Lsaps coused by 4 specific mailing
Hive all your fracked web pages are baing seen

Clickstream reports available in
Reports: Website




Tracked Pages (All Mailings

i Reports : Web Site : Track a Mailing : Tracked Pages (All Mailings)

Tracked pages (all mailings): junio08 JLYRIS )

| - 5%)
purchase completed - 437 (13%)., ,n'ﬁ"al m?ﬁfml?ﬁ methods - 165 (5%

. ’J,ﬁhipping, destination (5%)

home page - 303 (9%)—__ __-log in to cart - 193 (6%)

"r——start checkout - 202 (6%}
flight schedules - 290 (%%)—

“—add item to cart - 212 (6%)

ight - 8%
choose flight - 277 (%) “email to sales - 221 (7%)

“contact request form (7%)
iew contact info page (7%)

choose seats - 259 (8%

This report shows the number of tracked web server pages for this mailing list, across all mailings.
It is useful for determining the amount of clickthrough tracking used in your mailings.

An upward trend indicates increasing complexity in your mailings.

Easily analyze traffic to your website
and segment out




.':'. Segments : Edit Segment L2 ]
| Essentials | Advanced Boundaries
Segment name: hotmail
Description: hatmail
Mail stream: GoldStream
Mo override
A default ] . . S .
and O Mot Claar
(g Cond Jor J(met ) (O ) clewr
GoldStream
Summary: SilverStream
BronzeStream
AcquisitionStream
domain_ in ['msn.com', 'hotmail.com')
Query:
| Show More
Save | | Save and Test | | Cancel |

Y.

Use segments
to follow up
with

members that
did or did not
do an action




.':'. Segments ; Insert Clause

Text Muneric

If list member:

This mailing:

Before this date
(optional):

In the previous X
days (optional):

Date || Action | Clickthrough Clickstream

apened

opened

did not open

clicked on any url in

did not click on any url in
visited from

did not visit fram
purchased from

did not purchase from

Purchase

Interest

Survey

e
3
U

In=ert

Cancel |

Target members that have or have not:

e Opened a mailing

Clicked on a link
Visited a web page




MailStreaming

* Tracking & Segmentation
* MalilStreaming

* Recipient Limits

* Surveys

e Refer-a-Friend

* Conditional Content

e Q&A
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* Glve your
most

ame:  [maleneam ] Important

subscribers a

i pe|  GGHVErY

advantage

* Send mail
faster

e Put control In
the hands of

the marketer

il [“1.0
"\ |tilities : Administration : Mail Streams : Edit Mail Stream




FY

zzociated IP=

1
1
1
1

1

™ — -

Rl B UID.c

//

* Target
Description | ” d |fferent
;E;Et active I:EEF; o au d i en C eS

Default mail =tream.

Most active users Wlth the use Of
MailStreams.
* Different types

of mailings
should use
different
MalilStreams
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ot Segments : Edit Segment Lt S e m e n tS C an
| Essentials | Advanced Boundaries g
Segment name: goldmembers b e

automatically

Mo override

[|efaut (Cond JCer Jmet J ) [ clear ]

and o Mat Clear -
“Mew_IPs = g0 = U= J R L = J
assigned to a
SilverStream I
Summary: BronzeStream ) =

% of mailings received

I— MailStream for

e

ELECT R M lyrCompletedRecips WHERE members .MemberID

s s optimization.

AcquisitionStream

—— hawve taken action on more that 25% of mai
(s count (distinct MesszageID | FROM c

Query:

a— B

| Show Mare

Save || Save and Test || Cancel |




R

= Mailings : New Mailing

Message Recipients Tracking Deliver ability Schedule Internationalization

Mail stream: Mo override

Mo override
OES EmailAdvisor |default =dhrson to enable this featurs)
Mew |Ps
GoldStream
Blacklist Monitor: SilversStream
BronzeStream

AcquisitionStream
Inbox Snapshot: VES no

& Content
Analyzer:

Reports Sent To:

| Prewiew | | Save || Sawe and Test || Cancel |

Set a MailStream at the mailing level
In the “Deliverability” tab

ui J INC.
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5’ Shortcuts

— * Create a

: Administration : Mail Streams @ M e

EToTET MalilStream

Name = Associated IPs Description -
AcquisitionStream 1 Stream for the firzt mailing attempt Delete .
BronzeStream 1 Least active users Delete I W
default 1 Default mail stream.
GoldStream Meost active users Delete =
Mew_IPs 2 New IP= for clio Copy | Delete O I I l al n
SilverStream 1 Moderately active users Copy | Delete
-
Show er | Show more Previous Mext . VI eW I P , S
IMail Streams blocked by Domains IPs and the MX servers that are blocking them
Mail i Mail Next &
Star:aam * Blocking Domain (ml Starlaam L4 P Domain Blocking WX Description Retry i
default 21cn.cn Retry default  85.160.177.25 brahlers.com 12.160.145.226 Metwork Error 2008.08.18- Retry a
V I I
default 30zecondstomars.com Retry TS
default EmET T Retry default  65.160.177.25 aptegrity.com 122242208 Metwork Error 2008.08.16- Retry
14.27.11 =
default aaronsen.com Retry
default  66.160.177.25 lightreflections.com 128.121.215.183 Network Error 2008.06.16- X
default aashima.com Retry 142952 Retry
default aatco.com Retry | = | M defaut  66.160.177.25 elterature.org 128.8.10.22 Network Error 2008.08.16- .
¥
default abchurch.com Retry 14.27.11 |
default aboutinzpired.com Retry default  66.160.177.25 digitajournalistorg 129.116.76.220 Metwork Error 2008.06.16- Retr O C I n g
. b
14.27.11 -
default abg-cvhe.com Retry
defaut  66.160.177.25 sunS.rz- 128.187.254.100 Network Error 2008.06.16-
default abzolutelymale.com Retry Retry
muenchen.de 14.20.53
default 1.zun. Retry
staut  Aceesslauncom = defaut 8816017728 sunSiiz- 120.187.254.134 Network Error 2008.06.16- e I I l
default  adadad.net Retry musnchen.de 142985 oY
default adeptek.com Retry defaut  66.160.177.25 stonybrook edu 129.49.2.35 Network Error 20080818
iy
default adoptolder.org Retry 142853
default asratorsaquaticsdlakesnponds.com Retry defaut  66.160.177.25 stonybrook edu 12949289 IP Address Permanent Retry
) Blacklisted i
default agility.com Retry [ﬂ
Show fewer | Show more Previous | Next | w fewer | Show more Previous | Next |
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‘\ Utilities : Administration : Lists : Mew List

Purpose of list: email marketing

List name: list?4

List description: list24

Admin name:  |ana@lyris.com Th e I ISt WI I I b e
associated with a
Adminpassword [sesevesessesesseerenst default mailstream

Verify Admin

SEBERRERRNRRRNRRRRR BRI
Password:

Topicisite: |main: main

Mail stream: | default [v]

Recency limit: one | EditRecency |




Recipient Limits

* Tracking & Segmentation
* MalilStreaming

* Recipient Limits

* Surveys

* Refer-a-Friend

* Conditional Content

e Q&A




Emailing too often can be too much of a
good thing...

LS.

/

£

e By emailing to
segments, you may be
hitting the same people
too often

 Too frequent emails
leads to fatigue, and
unsubscribes or

spam complaints




e Use Default
Recency Limit to
avoid sending too
much mail

e Set default for:
1. List level

2. Individual
mailings

Set Recency limits for list:
Utilities: List Settings: Basic Information: Enable Features




™, Utilities : List Settings : Basic Information : Choose Recency to Purge By

Purge email
addresses who @ more than ) fewer than () exactly
have received:

this number of 3

mailings:

in this past 7
number of days:
Errabrle Tur ermail-
submitted
content?:

Enable for web-
submitted
content?:

Enable for
triggered
mailings?:

Enable for
sequential
mailings ?:

Ok

Cancel

e Specify
recency
threshold

e Specify what
kinds of
messages
should have
recency
settings




Set Recency for mailing:
Mailing: New Mailing: Recipient

Override list
recency limits
when creating
a mailing




Any member
that received a
past specified
mailing will not
receive the one
being sent out




Upload a text
file with emails
of those
members that
should NOT
receive this
mailing




Surveys

* Tracking & Segmentation
* MalilStreaming

* Recipient Limits

* Surveys

e Refer-a-Friend

* Conditional Content

e Q&A




Use surveys to engage
and interact

h. l ‘Il JINC.

——

& Enter to WIN the SF Travel Weekend G =10 x|

J File Edit Wiew Tools Message Help e

g & .8

Itmsﬂ

e

: x 3
b
Reply Reply &l Forward Prink Delete

From: salesi@sf-travel.com
Date: Tuesday, December 09, 2003 12:44 PM
To: ajrockZ29m@maileater. lyris. net

Subject: Enter to WIN the SF Travel Weekend Getaway!

Trips subject to availability.
Void in Utah or where prehibited by law.

“fou are subseribed to {27 a= ajrod?29@maile ater. lyris.net.
To unsubscribe, click here orzend a blank email to leave-jft27- 2205 Edema;

Flease wisit aur sponsars:

n_-.-

Click here 1

— $5 VOUCH
"~ At A-1TaxiCor

Mowved recently? Click here to edit vour member profile

Take our survey

4| | oy
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Six Easy Steps:
1. Choose Create New
2. Give the survey a name

3. Click “Add” on Questions to Ask:
Multiple Choice

Text
4. Preview and Save
5. Edit Source Code

6. Link Survey to Content




Create new
surveys in
Utilities: Web
Forms: Surveys




chocolate

Survey name 1o

AU Chocolate Taste Sureny

Questions to ask:

1. CXtinue : Yes No | ¢ required : one 1 menu : | ‘Remove || Edt |

[ praviews ][ EdtSoures |[ Save |[ Cance |

Give the Survey an internal
name and a display name




‘\ Litilkties © Web Forms | Surveys | Edt Survey

Advanced

Basics

Internal survey
name:

chocolate

Survey name 1o

L Chocolate Taste Surery

Survey Questions

Questions o ask: 1 question(s) | -Add

1 Conkinue & Yes Ho | 1 required |

&, Utiities ; Web Forms : Surveys : Add Survey Question

Category Metric
Multiple Choice Choose response from several choices
Texd Eniry Fillin text response

Integrate multiple choice or text
entry questions




‘\ Utilities : Web Forms : Surveys : Edit Survey

| Basics I Advanced

Internal

survey Content Feedback
Rammie:

Survey
name to Mikha
display:

Survey Questions

Questions o
1 questicn|s) Add
to ask: i - |~—|

1. Which content is most interesting to you? : News updates Personal interest | Ramoue ||
stories @ : required : multiple : vertical : Other

Preuiew || Edit Source || Save il

[ e —————

W, Utiities : Web Forms : Surveys : Preview Survey

ListManager

Mikha

Which content is most interesting to you?
[ONews updates
[Opersonal interest stories

O other

Preview design and

[ GoBack |

save surve




W, Utilities : Web Forms : Surveys : Edit Survey

Edil

A, Utiities : Web Forms : Surveys : Edit Survey

| Basics | Advanced
Inte |
:::; Content Feedback Internal survey I
Survey
nameto  |Mikha Survey name
display: g What are your travel plans?
to display:
Survey Questions . - -
Applies to: list january2007
Questions o [ add
Toerre 1questioniz) | add |
1. Which content is most interesting to you? : News updates Personal interest |W”?l
stories : : required : multiple : vertical : Other - e
| Previ | e || can
HTML:
html><head><titlerSurvey</titler</head> ~
tFEFFFF" 1link="#0066FF" vlink="#0066FF" alink="#0066FF";
<table bol hgcolor="#003366" cellpadding="5" cellspacing="5" wii
(41 - 79 <tr><tds>
I O ' l r ‘ e <a target="home page" href="http://www.lvyris.com/products/listmanager/

</feds</ery
<tr»<td bgcolor="4#FFFFFF" align="left">

al l d I l aV‘ ! €1-— survey form --><form name="survey" action="http://demo78.lyris.co

<FONT face="Verdana, Arial, Helwvetica, sans-serif">»
<font color=blue s=size=3><b>What are your trawvel plans?-

C O m I ete <b><font size=2%How many trips will you take this year?</font>»</bi»<b:
<font size=2><input type="radio" name="How many trips will you take th:

<br><{input type="radio" name="How many trips will you take this year?"
<br><input type="radio"™ name="How many trips will you take this year?"[v]

creative control Pir— [>1




N Once your survey Is
Thank you for taking the time to fill out this survey. The results of this survey are critical in helping C O m p I et e L) y O u ar e

improve our services and your training experience.

Which training courses have you previously participated in? read y to i n C I u d e a I i n k

(Check all that apply)

E iadiliacn-(cF;;ndamentalS.- Hosting) I n th e m eS S ag e Of th e
O enterprise

[J Discussion Forums m al I I n g

[0 administrators

How would you rate the training you have received in the following areas:

Above Below
Excellent Average Poor
Awverage Average
Quality of Instruction O O L] O

Relevance of Course Content

Course Material Provided (PDF)

O Oy O
O Oy O
o} ¢ Ne)
(o} ¢ e
o} ¢ Nl ¢

Availability of Course




Conbent : Insert URL

Clickable Text Image URL Confirm Unsubscribe Profile | Survey

HTML suireey
forme

chocolate ]

Clickable text: | Take our survey

Track survey
chekaps = ves @no

Use “Insert URL” in the message content area
 Specify the survey to be linked
 Specify what the link text should read




urvey Results

i Reports : Surveys : Survey Results

Survey Name: adv. survey
Description: Advanced Training Survey

Responses: 4 (Show details)

Dates: From 2007-10-19 06:18:00 to 2007-12-11 14:50:01

Show All

[l

Filter Responses:

Relevance of Course Content
Above Average: 1 (25%)

Average: 2 (b0%)

R

Survey answers to a question s
Four - 1 (115}

More than four - 3 (2% Three - 1 (1%

Hone, I'm staying home (2%

One - 2 @2%)

This chart shows the total number of survey responses for each possible answer to this survey question

Excellent: 1 (25%)

Question totals: 4 responses, 0 =kipped, 100% rezponding. Answer detail. Chart.

Course Material Provided (PDF)

Above Average: 1 (33%)

Average: 2 (66%)

Question totals: 3 responzes, 1 skipped, 75% responding. Ans

How was the time length of the course?

Just Right: 4 (100%)

wer detail. Chart.

tool.

Question totals: 4 rezponzes, 0 =kipped, 100% rezponding. Answ

r detail. Chart.

Analyze your results
through our
powerful reporting
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.':'. Segments ; Insert Clause

Text Mumeric Date Action Clickthrough Clickstream Purchase Interest | Survey |

|Surve~,.f I{selected}l

Member: |respondedto  |w| | plans survey |v|

@ no additienal fiter option
{:} fiter bazed on number of questions answered

{:} fiter on how a particular question was answered

| F.efrash |

: Insert || Cancel |

Based on survey results target a
specific audience through
segmentation




Insert Clause
.':', Segments : Insert Clause
Text Numeric Date Action Clickthrough Clickstream
Member: | responded to M | plans survey M

@ no additional fiter option
O fitter based on number of questions answered
O filtter on how a particular question was answered

[ refresh |

.':". Segments : Insert Clause

Text Numeric Date Action Clickthrough Clickstream Purchase Interest | Survey

Member: M | adv. survey M
O no additional fiter option
O fitter bazed on number of questions answersd

| responded to

@ filter on how a particular guestion was answered

filkter on a particular question answered

Member:

s [which training courses have you previously participated in? |

| answered

Inthis way:  |selected  [w| | Basic (Fundamentals, Hosting) [

| Rafresh |

Insert

| | Canicel |

Based on survey results target a specific
audience through segmentation. For
example those who have answered a

specific question




Surveys

* Tracking & Segmentation
* MalilStreaming

* Recipient Limits

* Surveys

* Refer-a-Friend

* Conditional Content

e Q&A




Encourages current list
members to invite their
friends to join

List grows “organically”

* Friends know if their
friends would be
Interested In joining

Many fail-safes prevent
people from being added
maliciously




Ho
1.

w It Works:

You send out mailing with a
referral link where can
member invite a friend to join
the list.

List member clicks on link and
enters friends email address
using the refer form.

Invitees get an invitation email
explaining how to join list.

iu_m!ﬂ
Rl B UID.c _—
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i European ISPs Pull Ahead of US in Email

Delivery Rates

Although deliverability improved on average for the 40
US and European ISPs that Lyris tracks for its
quarterly ISP Deliverability Report Card, European
ISPs outstripped the US where deliverability is falling
behind

» See these results and other key Q4 delivery trends
including which ISPs did the best job of delivering opt-
in email marketing messages. (PDF format)

About This Newslatter

Survey

Refer a Friend
You can who might be interested in this publication.

Link: click text

is-announce@dio. lyri
email. Flease chedy

t or visit our subsoriptic

mail for a confirmaticn m.

Unsubscribe

To end your subsoription visit our unsu ge .

Contact

Send feedbadk to: editor@lyris.com

Lyris Technologies
5858 Horton Street, Suib

4608 | (800

® Copyright 2003-2008 by is Technolog Inc. All rights
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Litiities : Wheb Forms : Feferral Form

List Referral Forms 3

Tils

= Description
sy Reterral
Reterral Form Template

When creating the form, choose
“Create From Template” to generate
the form
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‘\ Utilities : Web Forms : Referral Form : Mew Referral Form

€

Title:  |ListManager Referral Form| g ive yo u fu I I
Description:  |Referral Form Template

- control over
the design

<ntmls E"
<head><title>[translation::text {Survey}]<!
<link href="/cssz/survey.css" rel="styleshe:

<body bgcolor="#3c76a3">

[l ] [Llu

| Preview | Save || Cancel |




You can invite your friends to join this list by filling out the form below.
We'll send them some information about the list and a sample issue!

Your email: Your name:

Email:
Friend #1
Friend =2

Friend #3

Massage subject:

Your message:

f this message

[ Irwite My Friends

Once the form
IS designed,
create the
Invitation...




Content : View Templates = @ L7

Built-in Templates |« | Creata Mew Temnplate |

Create Content | Tezst | Copy

S
content-invite-1 Invitation Template 2007-04-20 Create Content ezt | Copy

image

Customize the “Invitation
Template” that will be sent from
the referral form




In the content area, insert the
URL to the Referral Form




capabil O ©
HTML referral referral-formm =
form: - —
Destination URL

Indicate which invitation should
be sent out




a Conkent : Insest LURL L2y
Clickable Text Image RL Confirm Unsubzcribe Profile Survey | Referral Web Page | Media
Clickable text:
Invitation content: | [Jafin |E
Track opens: O TS @ e

Detect HTML

Indicate which form members should
fill out upon clicking on the link
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i European ISPs Pull Ahead of US in Email

Delivery Rates

Although deliverability improved on average for the 40
US and European ISPs that Lyris tracks for its

When members
click on the link, the
form will appear

> See these results and other key Q4 delivery trends
including which ISPs did the best job of delivering opt-
in email marketing messages. (PDF format)

About This Newsletter

Survey

Refer a Friend
You can whe might be interested in this publication.

Link: click text

{We'll ask your friend to confirm interest in a subscription first.)

r subsoripti

ons page

confirmation meassage

fram clia.lyris.nat)
Unsubscribe

Teo end your subsoiption visit our unsu ge .

Contact
Send feedbadk to or@lyris. com

Lyris Technologies

orton Strest, Suite 270 - Emernyvil A B4808 | (B00) 768-2529




w Reports : Mailings : Refarral Statistics

1456

1454
1453
1452

= Maling

Spit Test 13 Part 3 axample.cickthrough

Spit Test 13 Part 1; example-condiionsl-content

Spit Test 13 Part 2 example-conditionsl-contert-advanced

Splt Teat 10 Part 1; example-condtional-conterd

Splt Test 10 Part 2 sftravel-news-2006-05

snamctest SHERO06 9:26:38 AM

sitravel-specials-2006-( S SNE2006 1512 AM

SIE2006 Z17.03 PW

sitravel-sweepstakes 5706 S05 24 PM

Spit Test 1 Part 2 sfiravel.swespstakes

pit Test 1 Part 1; sftraviel-news-2006-05

SFT Daals - Wesk 12
SFT Deals - Wizek 11
SFT Deals - Week 10
SFT Deals - Wesk 8
SFT Deals - \Wesk B
SFT Deals - Week T

SFT Deals - Week &

Shiowy Tewer | Shivw more

See how many members have referred friends In

Reports: Mailings: Referral Statistics




Conditional Content

* Tracking & Segmentation
* MalilStreaming

* Recipient Limits

* Surveys

e Refer-a-Friend

e Conditional Content

e Q&A
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What iIs ?

 Message text changes depending on the
characteristics of each unigue member

Example:

« Members living in San Francisco receive
Information about flight specials from San
Francisco, AND...

 Members living elsewhere get information about
specials relevant to them—or nothing, if you prefer




Edit Content

Content : Edit Content

Essentials HTML Message Text Message Advanced Internationalization

HTML Message:

<html>
<font color="11119%">Dear F3firstnamed::<p>

$3iffield domain_ aol.com "Welcome ACL Member! We wvalue your business."3%<p>

Thank you for joining our website service.<p>

%2%iffield state CA "We have dozens of flight and car deals from Californial<p>"3%%
2%iffield state HY "We have dozens of New York flight deals!<p>"3%%

| Showe More | -G

e o Bl [ twportFile || TesttoHTML || IrsertField || IrsertUrL [ Insert Condiion ||
| Enable HTHL Editor | : /A I\ I

| Preniew |

Save || Sawe and Test || Create Mailing ||

\mi-

N D,

e Select Insert
Condition

» Conditional
content is
based on
recipient’s
field




N nuiD.

Inserl Condition
E Content : Insert Condition

Simple True,False AorB A and B

H this field: members_ Domain_

is equal ta this
value:

* Select the field you'd like ListManager to examine in
order to insert conditional text

* Insert specified text if field equals specified value

* If not equal, then nothing is inserted




this value:

then insert this

Follow the logic for Simple
Condition, but specify alternate
text if the condition is not met




. . ‘l JINC.
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* Recipient
can meet
any one of
many
conditions

e Add more
conditions
If needed




AV 4ol o

* Recipient
must meet
ALL
conditions

e Can also
add more
conditions




Use
Percentage
to rotate
ads Iin your
content
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e

Apply to: (¥ percentage of mailings " percentage of recipients

/

e Rotate the text e Rotate the text
between mailings— between recipients—
« 25% of mailings « 25% of recipients

receive one text, receive one text,
75% another 75% another

* Everyone gets the e Best If using content

same content each once

time

* Best for templates




Preview
shows you
merged
content for a
random or
specific email
address

Preview Mailing

LS.

B Mailings : Preview Mailing

Member:

Header:

HTML Message:

View Randorn | | plakhird365@maileater mailshield | View

From: “training™ <training@lyris.com>
Too blakbird 885 @maileater mailshizld.com

Subject: eliresearch content

Click here to view himl part

>

Dear customer.
junio08

M

too bad

Our latest version of ListManager, version 9.0, just
launched. The New Report Dashboard shows metrics
at-a-glance, a revolutionary Engagement Index
provides next-level intelligent analysis, enhanced A/B
split tests ensure improved ROl Go to our newly

Update Your Software

The Current Version of
Lyris ListManager is 9.0 —
just released this month

We make it easy to
upgrade. Find out how

Lyris In The News

» 5/18/06: Destination
CERM - Lyris's Upgraded
Campaign Tool

> 5/18/06: iIMedia




—
LY'RIS.

www.lyris.com /customer-service/







